
 

Twitter can be a valuable social media channel where business leaders can network with one 
another, recruit talent and communicate with key audience members. But there are some risks 
that you should be aware of before you jump in. Here is a quick overview of some of the 
benefits and risks of using Twitter as a component of your business strategy. 

Benefit #1 - Your business can have a personality. One of the fun things about the 140-
character limit for Tweets is that it forces you to be creative with your messaging. Many 
business leaders use Twitter to communicate the personality of their company. Often it's the 
senior leaders of an organization who Tweet for their companies so followers can get a sense 
of what the firm is all about. Many business leaders use Twitter to provide customers with a 
'behind the scenes' look at their company and staff. Twitter is also one of the more mobile 
friendly social media networks. 

Benefit #2 - Users provide direct, unfiltered feedback. Be ready for feedback when you set up 
a Twitter account for your business. Fortunately, the majority of your followers will be fans. 
Sometimes, however, a disgruntled customer or employee will Tweet you with a complaint. 
Develop a policy before you launch on how best to address both complimentary and 
unflattering Tweets. Monitor #[yourcompanyname] and #[yourproductname] to see what 
people are saying about your organization on Twitter. 

Benefit #3 - You can provide special benefits for your greatest fans. Because your Twitter 
followers 'opted in' to be a part of your community, you can thank them by offering VIP 
specials, promotional savings and real time product updates via Twitter. Some companies are 
using Twitter to communicate delivery time updates on individual customer orders.  

Once you begin using Twitter for business, you should be aware that there are risks of using the 
site which stem from not being aware of the culture and structure of this media channel. 

Risk #1 – Don't over-promote! Followers do not want a barrage of promotional Tweets from 
you or your company. Many marketers suggest a 3:1 ratio:  For every three non-promotional 
messages you Tweet, you can Tweet one blatant sales pitch or marketing message. In lieu of 
direct sales messages, consider Tweeting industry updates or Re-Tweeting messages from 
partners and customers. 

Risk #2 – Keeping up is a challenge. If you are successful on Twitter, you will likely have 
hundreds, if not thousands, of followers. If each of them Tweets to you once or twice, you will 
quickly find yourselves overwhelmed with trying to respond to each and every Tweet. Some 
companies respond to every inquiry with a quick @name "Thanks" and others dedicate 
resources to providing detailed and personalized responses to each Tweet. 

Twitter can be a valuable part of your social media mix. For more information on how to 
use social media to help meet your business objectives, please email 
info@crollsocial.com or phone Croll Social at (703) 863-8644.  

Visit us at CrollSocial.com, follow us on Twitter @CrollSocial, 'Like' Croll Social on Facebook and 
Connect with Chris Croll on LinkedIn. Thank you! 
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